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What is a tourism experience?
Development & Support

Julie Colman
Rural Enterprise Co-Ordinator

A tourism product  is what you buy. 

A tourism experience is what you remember.
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3 Key Elements:

People

Place

Activity

Creating Authentic Tourism Experiences:

Learn

Do

Feel
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Service
Local 

people & 
stories

ProductCommodity

Example    SWCP
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Things to 
consider when 
developing your 
experience

Target 
Audience
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‘Exclusive’ 
opportunity

Online 
bookings
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Theme & 
Story

Name
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When 
will it be 
offered?

Partner 
businesses
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Price

Descriptions 
T & Cs
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Promoting 
your 
experience

Design & 
Branding
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Market 
effectively

Look at 
other 
channels
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Feedback 
and 
reviews

Top TipsStory

Food

The unexpected

The expected

Test it

Images/video
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Thank you!

Over to you!

In groups work up a fantastic Exmoor based 
nature or wildlife experience. 

This could be a real initiative you want to 
develop or a fictitious one.

• What would your experience include, where?

• Who is it aimed at?

• Who would be involved?

•  How long?

•  How Much?
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Where next?

exmoor-nationalpark.gov.uk/tourism

Image Shaun Davey via Exmoor Commons
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