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Rural Enterprise Co-Ordinator

A tourism product is what you buy.
A tourism experience is what you remember.




07/05/2026

iKey Elements:
¢

d ’“ v B . i

B = AN TN
risthExpertences:®» &

.
< - &3
A s
by A8
RV Sy |
Wigr s 3
-




07/05/2026

Local
Product people & Service
stories




07/05/2026

Things 1o =%
FConsider when

developing your

experience




07/05/2026

‘Exclusive’
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Travel
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i




07/05/2026

(|

AT A
i s f I ’ ‘ “M n;l !

»."c:‘.‘ R
g L S D e Mg




07/05/2026

VWhen
will it be
offered?

Partner
businesses




07/05/2026




07/05/2026

Promotmg
EVORENG . T
expemence




07/05/2026

19

20

10



07/05/2026

The expected
e B oo
Test it

Images/video

11



07/05/2026

Thank you!

¢;:¥$;1' EXN‘IOOR

NATIONAL PARK

Over to you!

In groups work up a fantastic Exmoor based
nature or wildlife experience.

This could be a real initiative you want to
develop or a fictitious one.
* What would your experience include, where?
* Who is it aimed at?
* Who would be involved?

e How long’
* How Much?
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