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Rural Enterprise on Exmoor

@ Enterprise and Communications Manager
’ Exmoor National Park Authority

. :fu‘-;. LXMOOR fsh? [Niwinia ﬁ\_ﬁn [y ST T4

Purpose of the Day

& s.e

= & -

Inspire Equip Collaborate




19/11/2025

TIIIIL)
T
37 % °00000F0
of businesses are (TITYITY
home based bt ﬁ
TITIIL]
3
60%
of businesses state 43 h | 9%
natural beauty of Exmoor P3MSNES ot 1he housing stock
benefits them is second homes Qe
and holiday homes "’
Self-employment rates
are significantly higher | 277 tE:rimo‘:;eh;sr:g:;; a
o ce
b DK AR e I%) busmesses within of over 65s as the UK

d m‘ the National Park

Mﬂi mN gn';:arishes

with populations

over 1,000
e9s

What makes Exmoor a special place
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Volume and value of tourism on T
Exmoor 2019-2024

% Change 1 the volume and value of Exmoar Tourism

% change In visitor days 2019 - 2024 by visitor type
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Regenerative Productive Resilient
Ensuring that tourism leaves Increasing productivity and Improving the resilience of the
Exmoor abetter place, havinga  g¢onomic impact to reinvest in sector and the prospects of its
net positive contribution on our the community. businesses and employees and
communities and landscapes of their community contribution
Exmoor. over the long term.
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