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ITEM 9 
EXMOOR NATIONAL PARK AUTHORITY 
 
2 July 2013 
 
UPDATE ON THE NATIONAL PARK ASSOCIATIONS 
 
Report of the Chief Executive 
 

Purpose of Report:   To advise members of the recent changes in the names of the 
National Park Authority Associations and current activities.  

 

Legal and Equality Implications:  There are no significant legal or equalities implications 
arising from the report. 

Financial and Risk Implications: The Authority provides an annual subscription to the two 
associations of which it is a member.   

RECOMMENDATIONS:  It is recommended that the Authority: 

1. NOTES the renaming of the Association of National Park Authorities (UK) to National 
Parks UK and the renaming of the English Association of National Park Authorities to 
National Parks England 

2. NOTES the current activities of the two associations including recent private sector 
sponsorship activity by National Parks UK and the ‘Love Your National Parks’ campaign 
by National Parks England 

 

1. INTRODUCTION 

1.1 The Authority maintains close links with other National Parks in the UK and subscribes 
to two associations.  The Association of National Park Authorities (UK) includes all 
National Park Authorities in England, Wales and Scotland and is in the process of 
changing its name to National Parks UK.  Similarly, in May 2013, the English National 
Park Authorities Association changed its name to National Parks England.  The 
following section provides a brief overview of the role of the two associations and 
recent activities. 
 

2. NATIONAL PARKS (UK) 

2.1 The Association of National Park Authorities (UK) is currently constituted as an 
association of the 15 UK National Park Authorities who work together to share 
experience and manage joint training projects, public relations activities and special 
events.  

2.2 The UK Association employs three members of staff based in Cardiff. Its key roles 
include: 

 Engaging with the public and answering queries about National Parks as a group;  

 Promoting the National Parks as special places. 
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2.3 UK ANPA also: 

 Promotes the 15 National Parks in the UK as beacons for sustainable 
development; 

 Helps raise their profile and deepen the public's understanding and relevance of 
these protected landscapes; 

 Facilitates training and development for National Park Authority members and staff; 

 Fosters closer working with the growing international family of protected 
landscapes. 

2.4 The Association organises induction training for members and staff new to National 
Park Authorities and a range of other events including the bi-annual Workshop for 
National Park Authority members.  The member induction events take place twice a 
year and are held in different National Parks.  The most recent was held in January on 
Exmoor. 

2.5 The Association supports the National Parks portal website that serves as a central 
point for information about National Parks in the UK and directs web users to individual 
National Park Authority managed sites.  The portal receives approximately 65,000 
visits and 150,000 page views a month. 

2.6 Promotional and awareness raising activities include the annual National Parks Week 
of activities and events across the 15 UK National Parks; an annual photo competition, 
and volunteer awards, all of which have attracted good national press coverage.   

2.7 The theme for the 2013 National Parks Week is ‘Actively Yours’ to celebrate the 
diverse activities that people can experience in National Parks such as horse riding, 
cycling, walking, rock climbing, sailing etc.  The week runs from the start of the main 
summer holiday period from Mon 29 July – Sun 4 August.  The 2014 theme will be 
‘Engaging the Younger Generation’. 

2.8 More recently, the Association has been developing relationships with a number of 
potential private sector sponsors.  This work has built on the development of a 
common brand for all UK National Parks as ‘Britain’s Breathing Spaces’.  The first 
such sponsorship was a national promotion with Merrell footwear.  While no funding 
has been received from this partnership, it has helped to raise the profile of National 
Parks, particularly among younger people engaged in outdoor activities. 

2.9  The Merrell links have also helped raise the profile of National Parks amongst other 
potential sponsors who see benefits in being associated with the National Parks brand.  
There is a high likelihood that some of these approaches will lead to funding support 
as well as profile raising and the Association is currently developing its policies for 
working with commercial sponsors and the use of any funds that are received. 

2.10 As part of this process the Association is in the process of registering as a company 
limited by guarantee under the name of National Parks UK; registering as a charity, 
and seeking legal protection for the ‘Britain’s Breathing Spaces’ brand. 

 
3. NATIONAL PARKS ENGLAND 

3.1 National Parks England changed its name from English National Park Authorities 
Association in May 2013.  NPE is a company limited by guarantee and its key role is to 
promote and further the needs of the English National Park Authorities. NPE employs 
2.5 FTE staff based in London in office space rented from Local Government 
Association in Smith’s Square (next door to the Defra offices).   



 3 
 

3.2 The core roles of NPE are to: 

 Provide a collective voice for the views of the English National Park Authorities. 

 Represent their interests to a range of policy makers, Parliamentarians and other 
decision makers. 

 Raise the profile of the work of the authorities. 

 Facilitate discussion amongst National Park Authorities on issues of common 
concern. 

 Support the development and capacity of the National Park Authorities to affect 
change. 

 Work in partnership with other bodies where this adds value. 

3.3 Recent work includes a Love Your National Parks celebration.  This has three main 
aims, to: 

 boost the economic value of National Parks, particularly from tourism; 

 increase understanding and awareness of the importance of National Parks for the 
health and wellbeing of the public but also to local economies; and 

 celebrating with Ministers and MPs, high profile individuals, key stakeholder 
organisations and businesses the value and importance of national parks. 

3.4 In preparation for the celebration, NPE commissioned consultants Cumulus, to 
examine the socio economic benefits of England’s National Parks and provide an 
overview report entitled Valuing England’s National Parks.  This is a significant piece 
of work that was launched on 23 May 2013 to an invited policy audience in London 
with a keynote speech by Matthew Parris.   

3.5 The report brings together facts and figures on the economies of each National Park 
and case studies on how National Parks assist the rural growth agenda.  Importantly, 
the report also provides recommendations on how the economies of National Parks 
can develop in the future and the role of National Park Authorities in supporting that 
development.  The Executive Summary is attached at Appendix 1. 

3.6 A key role for NPE is to provide a single point of contact for National Park Authorities 
to engage with government departments and other organisations to help shape policy 
that has a bearing on National Parks and the effectiveness of National Park 
Authorities. 

3.7 A recent example has been negotiation on behalf of National Park Authorities on the 
new Growth and Infrastructure Act.  The Act amends much existing legislation in order 
to further growth and overcome perceived barriers to development.  On the publication 
of the initial Bill, National Park Authorities identified a number of areas which had 
important implications for National Parks. For example, the Bill included Section 8 
which sought to amend the 1949 National Parks and Access to the Countryside Act.  
Specifically it would have removed the requirement (for a 5 year period) for the 
Secretary of State to ‘have regard’ to National Park purposes when making regulations 
under the Communications Code.  The idea was to speed up the roll out of mobile and 
broadband.  However, by amending the 1949 Act, the proposal risked setting a 
dangerous precedent for future Governments and other policy priorities of the day.  
Provisions in the Bill on amending the rules on Section 106 agreements also 
threatened the delivery of affordable housing policies in National Parks.   
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3.8 NPE monitored progress of the Bill through parliament and presented a range of 
evidence in an approach that was successful in securing two important changes to the 
Bill.  Following NPE engagement, the Government introduced an amendment to 
Section 8 so that, instead of amending the 1949 Act directly, a clause was inserted to 
establish that the Government would deem to have had regard to National Parks when 
making changes to the Communications Code.  This keeps the 1949 Act intact and 
does not set a precedent.  Another government amendment excluded rural exception 
sites from the provisions to allow the renegotiation of requirements for affordable 
housing provision set out in S106 planning agreements. 

3.9 The debates around the Growth and Infrastructure Bill have also led to a range of 
meetings on rural broadband and mobile coverage in National Parks.  These include 
with BT Openreach and the Mobile Operators Association who are interested in 
signing Accords with National Parks England.   

3.10 Sustainable Tourism – NPE has also been working closely with Visit England and has 
agreed a Partnership Statement that will be launched on 1 July 2013 in the North York 
Moors National Park.   

3.11 Planning  – NPE has responded to various consultations which seek to amend the 
planning system to facilitate development and has facilitated visits for the 
Government’s Chief Planner to all ten National Park Authorities. 
 

4. CONCLUSION 

4.1 This report sets out a brief summary of some of the complementary activities of the 
two main National Park associations of which the authority is a member.  Both 
associations are working effectively to help support the work of the authority to benefit 
the environment, economy and communities of the National Park.   

4.2 Clearly, there are likely to be many challenges ahead for authorities, not least around 
future funding and resources.  However, by working collectively with other National 
Park Authorities in England and in the wider UK, we have been able to help secure 
positive outcomes in discussions with government and other organisations, including 
increasingly the private sector.  

 

Nigel Stone 
Chief Executive 
11 June 2013 
 

Background papers on which this report, or an important part of it are based, 
constitute the list of background papers required by Section 100 D (1) of the Local 
Government Act 1972 to be open to members of the public comprise:- 

Valuing England’s National Parks - Study published by National Parks England, May 
2013. 














